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EDITOR EDITOR

ear Friends,
We are leaving the hot days of summer behind

and starting a brand new season...

Undoubtedly, this year has been difficult for both our
country and the world and each country is trying

to cope with the social and economic problems
encountered after the pandemic in its own way. At this
point, our industry in Turkey has achieved very good
results with the strategy of producing and exporting
non-stop.

Our Chemical Industry surpassed all other sectors
with an annual export of 40 Billion USD and reached
the 1st rank and made us all very happy by breaking a
new record with a monthly export figure of 3.5 Billion
USD. We congratulate all our stakeholders for their
efforts in this direction and hope that this success will
be permanent.

As the Parkim Group family, we are taking new steps
with the aim of increasing our exports following the
steps of our countries achievement.

Among these, our newest development: We opened

our own place in the main Science and Industry Park
in Sharjah, United Arab Emirates. In this way, we will
now be able to provide faster service to our business
partners in the Middle East and Gulf markets and
develop one leg of our R&D projects here. Considering
the sensitivity of the region for authentic scents, we also
formulate some special essences with raw materials and
mixtures that we have created and developed in our
own R&D Center.

Again, within North Africa, we continue our way with
our partners located in Egypt-Algeria-Morocco and we
are trying to open up to new regions. We are in a new
partnership plan with our partner in West Africa and
hopefully we aim to expand to Africa in general from
this region.

We will take our place in the Beauty World Middle East
fair in 2023, as in previous years. We also have a plan
to participate in the UK/London White Label, which
will be the first time we will participate. Apart from
exports, we will also participate in Beauty Istanbul

fair, Cosmetics Home Care Ingredients Fair and many
scientific congresses and symposiums in Turkey.

With all these steps, we hope that Turkish Chemical

Industry and all of us will reach new records in our
exports and sales.

evgili Dostlarim,

S Yazin sicak gilinlerini geride birakip yepyeni bir
déneme daha baglhyoruz.

Stiphesiz ki bu y1l gerek tilkemiz gerekse de diinyamiz

icin zorlu gecmekte ve pandemi sirasinda kargsilasilan

sosyal ve ekonomik problemlerin tistesinden her

iilke kendi yontemleriyle bas etmeye calismakta.

Bu noktada Tiirkiye’de Sanayimiz hi¢c durmadan

iiretmek ve ihrac etmek stratejisi ile oldukca giizel

sonuclara ulasmig durumdadir.

Kimya Sanayiimiz yillik 40 Milyar USD ihracat ile
tim diger sektorleri gecerek 1. Siraya ulasti ve aylik
3,5 Milyar USD ye yaklasan ihracat rakamu ile yeni
bir rekora imza atarak hepimizi biiyiik bir mutluluga
kavusturdu. Bu dogrultuda emek veren tiim
paydaslarimizi tebrik ediyor ve bu bagarinin kalic
olacagini timit ediyoruz.

Bizler de Parkim Grup ailesi olarak ihracatimizi
arttirmak hedefiyle yeni adimlar atmaktayiz.

Bunlar arasindan en yeni gelismemiz: Birlesik

Arap Emirlikleri /Sharjah’daki ana Bilim ve Sanayi
Parkrnda kendi yerimizi actik. Bu sayede de artik
Ortadogu ve Korfez pazarindaki is ortaklarimiza daha
hizli servis verebilecek ve Arge projelerimizin bir
ayagini da burada gelistirebilecegiz. Bolgenin otantik
kokulardaki hassasiyetini de goz 6niine alarak

yine baz1 6zel esanslar1 kendi Arge Merkezimizde
yarattigimiz ve gelistirdigimiz hammaddeler ve
karigimlarla formiile etmekteyiz.

Yine Kuzey Afrika icinde Misir-Cezayir-Fas da
yerlesik partnerlerimizle yolumuza hizla devam
ediyor ve yeni bolgelere de acilmaya calisiyoruz. Bat1
Afrika'daki partnerimizle de yeni bir ortaklik plani
icindeyiz ve insallah bu bolgeden de genel olarak
Afrika’ya acilmay1 hedefliyoruz.

2023 yilinda da ge¢mis yillarda oldugu gibi
Beautyword Middle East fuarinda yerimizi alacagiz.
Ayrica ilk kez katilim saglanacak Ingiltere/Londra
White Label’a da katilma planimiz var. fhracat
haricinde Tiirkiye'deki Beauty istanbul Fuari,
Cosmetics Home Care Ingredients Fuari ve bir cok
bilimsel kongre ve sempozyumda da katilimlarimiz
olacak.

Tiim bu adimlarla Tiirkiye Kimya Sanayi ve hepimizin
ihracatimizin, satisimizin yeni rekorlari ulagmasi
dilegiyle...

Thank you, Tesekkiirler
All the best wishes. Sevgilerimle
ipek MUSTECAPLIOGLU

Director / Direktor
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FUTURE OF OLFACTIVE
WORLD

DUYUSAL DUNYANIN GELECEGI

THREE HOT TOPICS TO BE NOTED
NOT EDILMESI GEREKEN UC TREND

Within the fast pace change of the world, following
the post pandemic context, we focused over the main
three sensual trends for you.

1- Upcycled Ingredients

Leaving aside the natural ingredients which is
focused more on where the naturals are grown,
upcycling ingredients focus on how and where the
materials are reclaimed.

These unique ingredients are derived from waste
and discarded natural ingredients, such as fruit,
wood pulp or spent rose petals. Their main bonus
side is the fact that they don’t actually require
growing or harvesting new materials but rather
reusing the existing materials on using more and
saving water and land. Given the fact that fragrance
industry nearly produces 92 million tonnes of
waste during manufacturing upcycled ingredients
can be an alternative solution. The new Victoria’s
Secret fragrance series or Palmolive’s body care
collection are fine examples to this new trend.

Hizla degisen diinyamizda, pandemi sonrasinda 6ne ¢ikan
ana duyusal trendleri sizler icin mercege aldik.

1- DénUsturtlmus icerikler

Ziraatla ilgili konular1 mercege alan esans ham
maddelerindeki dogal icerikler trendini bir kenara birakip,
upcycled (geri doniisiim) ham madde iceriklerine bakarsak,
buradaki ana vurgunun naturel ve aroma kimyasallarin
nasil ve ne sekilde geri kazandigimizda oldugunu
gozlemleyebiliriz.

Bubenzersizbilesenler aslinda meyve, odun veya kullanilmig
giil yapraklar: gibi atik ve atilan dogal bilesenlerden elde
edilir. Geri doniisim ham maddeler, genel dogal iceriklerin
aksine yeni bir hasat, Uriin yetistiriciligi gerektirmez.
Buradaki amac¢ ve vurgu tamamiyle mevcut malzemeleri
daha fazla kullanarak hem su hem de toprak tasarrufu
saglamaktir. Parfiim endistrisinin, esans bilesenleri
iretimi sirasinda yaklasik 92 milyon ton atik iirettigi
gercegi goz oniine alindiginda, geri doniistiirilmiis icerikler
strdirilebilirlik icin alternatif bir ¢6ziim olabilir. Yeni
Victoria’s Secret koku serisi, Palmolive’in viicut bakim
koleksiyonu bu trendin en yeni 6rnek tiriinlerindedir.
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2- Construction For Generation Z Consumers

Gen-Z has a new dynamism for shaking things
up in the all consumer space majorly including
beauty and cosmetics. The new generation whether
embracing acne-positivity, amping up graphic eye
looks, or demanding more sustainable alternatives
for packaging, has potential to push the industry to
new frontiers. And yes the whole fragrance world is
definitely no exception. That said, now, Gen-Z and
millennials engaging with scent more holistically and
fragrance has become essential part of their routines.
Beyond that, both generations has a more connection
to their sense of smell and wanting to be unique with
it. They are open to trying new things and especially
keen for clear, natural and sustainable labelling.

3- Independent Perfumery

Let’s be honest. There are many things and concepts
mentioned in perfumery world that we don’t
know about that much. And one of them is INDIE
PERFUMERY! Or to say Independent perfumery.
Indie perfume in basic is a smaller, niche brand not
housed within a large beauty company or designer
house, but privately owned. Sometimes indie brands
do use outside perfumers to design their scents, but
the scents are usually bottled in-house while the
owner is involved in most aspects of the finished
product and creative direction. This can offer greater
control and vision for the owner and/or perfumer to
do what they wish, as they’re not subjected to needing
to answer to large, pursed-lipped corporate boards or
investors for their choices or direction. In that sense,
for this increasing demand independent perfumery
and independent perfumers are increasing in
numbers.

2- Z Jenerasyonu Icin Algi Yonetimi

Gen-Z, giizellik ve kozmetik dahil olmak tizere tiim tiiketici
alanindaki Kklasiklesmis algilar1 sarsmak icin yeni bir
dinamizme sahip. Karsimizdaki nesil, eski bizlerin aksine
yeri geldiginde aknelerin dogalligin1 benimsiyor, grafik
tipinde makyaj akimlar1 baglatabiliyor ve ambalajdaki
en detayll siirdiirtlebilir yani bile arastirabiliyor.
Potansiyelinin smir1 olmayan bu dijital nesil icin koku
diinyas1 da bir istisna degil. Bununla birlikte, simdi Z kusagi
ve bir kisimda genc Y kusagi kokuyla daha biitiinsel bir iliski
kuruyor. Koku artik giinliik rutinin ana bir 6gesi halinde ve
bunun da 6tesinde, her iki neslin de koku alma duyulariyla
daha fazla baglantis1 var. Kokusuyla benzersiz olmak ve
yepyeni deneyimler yasamak istiyorlar. Bu baglamda en
gozde trend dogal, temiz icerikli kokular ve dogal ucucu
yaglar.

3- Bagimsiz Parfimeri

Diiriist olmak gerekirse son yillarda parfiimeri diinyasinda
hizla adi gegen ve bizlerin bile o kadar da bilmedigimiz pek
cok kavram var. Bunlardan biri de “INDIE” PARFUMERI! Ya
da bagimsiz parfiimeri...Temelde bagimsiz parfiim, biiylik
bir giizellik sirketi veya tasarimci evinde yer almayan,
ancak ozel sektore ait olan daha kiictik, nis bir markadir.
Bazen bagimsiz markalar, kokularim tasarlamak icin dis
parfimerleri kullanirlar, ancak kokular genellikle sirket
icinde siselenirken, sahibi bitmis triiniin ve yaratici
yoniin bircok yoniine dahil olur. Bu, secimleri veya
yonlendirmeleri icin kurumsal yapilarin aksine bireysel
tasarim gliciiyle calisan bagimsiz parfiim markalari
daha yaratici bir vizyon ve misyona sahip olabilirler. Bu
artan bagimsiz markalarin taleplerini karsilamak icinde
bagimsiz parfiimerler 6zellikle global firmalarin kisitlayici
yapilarinda calismak istemeyen ve daha yaratici olfaktif
deneyimler sunabilecekler artmaktadir.
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SHAKE SHACK
CREATED 2 CANDLES
WITH BURGER AND
FRENCH FRIED SCENT!

SHAKE SHACK, BURGER VE
PATATES KIZARTMASI KOKULU 2
MUM YARATTI

Various fast food brands have created their own candles that smell
like fried chicken, ice cream desserts and hamburgers. Collaborating
with Apotheke, Shake Shack followed this trend and launched 2 candle
scents with burger and french fries. This candle set promises a special
feast for those who can’t get enough of Shake Shack.

Cesitli fast food markalari, kizarmis tavuk, dondurmali tatlilar ve
hamburger gibi kokan kendi mumlarini yaratti. Apotheke ile is birligi
yapan Shake Shack de bu trendi takip ederek burger ve patates
kizartmali 2 mum kokusunu piyasaya sdrdd. Bu mum seti Shake
Shack’e doyamayanlar icin 6zel bir ziyafet vaat ediyor.
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2022 SPRING / SUMMER
2022 ILKBAHAR / YAZ

NEW PRODUCTS
YENI URUNLER

ORIGINAL PRODUCTS
ORJINAL URUNLER

NEW INNOVATIVE PRODUCTS
YENI INOVATIF URUNLER

GECTiGiMiz SEZONUN EN BELIRGIN
AKIMINI KESFEDERKEN, YENI SEZONUN
FAVORI VE YENI INOVATIF URUNLERINI

GORMEYE HAZIR MISINZ?

GET READY TO DISCOVER TRENDING AND
NEW INNOVATIVE PRODUCTS OF THE NEW
SEASON AND NEW PRODUCTS IN THE
WORLD WHILE REVIEWING MAIN TREND
OF THE PREVIOUS SEASON?
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2022
SPRING/SUMMER

2022 ILKBAHAR / YAZ

FOCUS

MERCEK

In our effort to adapt to the new life with our life
transformed by the pandemic, we are reshaping
our adaptation process with the world as humans.
Nature, which we try to bring together with our
bodies and living spaces, also shapes all our behaviors
as consumers. While integrating with green, we are
now pursuing more innovative, realistic, sustainable,
healthy and reassuring claims!
Last season, personalized products were in our focus.
We brought you together with the scents that will be
our travel companions that we specially designed for
our travels, and at the same time we drew attention to
the growing male category.
In this issue, while bringing you together with the
renewed brand identity of our Parkim Fragrance
House brand, we have prepared a fragrance series
inspired by the exotic ingredients of nature, which
always attracts attention, with our brand’s passion for
the art of fragrance and its creative perspective. We
present it to your liking.
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Pandemiyle doniisen hayatimiz ile yeni yasama uyum
cabamiz icerisinde insanlar olarak Diinyayla uyum
siirecimizi de tekrar sekillendiriyoruz. Bedenimizle ve
yasam alanlarimizla bulusturmaya calistifimiz doga,
tiiketici olarak da tiim davranmiglarimiza yon veriyor.
Yesil ile biitiinlesirken artik daha yenilikei, gercekei,
surdirilebilir, saghkh ve giiven veren iddialarin
pesinden kosuyoruz!
Gectigimiz ~ sezonda  Kkigisellestirilmis  iiriinler
mercegimizdeydi. Seyahatlerimize 6zel tasarladigimiz
yol arkadasimiz olacak kokular ile sizleri bulusturmus
ayn1 zamanda da biiyliyen erkek kategorisine dikkat
cekmisgtik.
Bu sayimizda sizleri Parkim Fragrance House
markamizin yenilenen marka kimligi ile bulustururken
markamizin koku sanatina olan tutkusuyla ve kreatif
bakis agisiyla kokunun doganin her zaman dikkat ceken
egzotikiceriklerinden ilhamla bir koku serisi hazirladik.
Ayn1 zamanda bulundugumuz ortamlar1 6zledigimiz
mekanlara doniistiiren makineli oda kokular1 Parkim
Fragrance House parfiimerlerinin imzasiyla begeninize
Sunuyoruz.

LIST LISTE

THE SEASON | SEZON

DOGAYLA BUTUNLESME
SERUVENIMIZ VE DEGISEN TUKETICI
ALISKANLIKLARIMIZ..

OUR ADVENTURE OF INTEGRATION
WITH NATURE AND OUR CHANGING
CONSUMER HABITS..
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According to a study by Mintel, more than
3.000 new products have been launched
in the home cosmetics category since the
pandemic. According to Mintel GNPD (Global
New Products Database) records, 34.5% of the
reed diffuser products launched in the last six
months are “botanical/herbal”, approximately
38%  “ethical/sustainable”, approximately
13% “aromatherapy”, approximately It was
discovered that 1.4% was “odor neutralized”
and approximately 8.52% was “premium”.
Keeping up with the trends, ParkimFragrance
House perfumers continue to develop their
product portfolio in this category.

ROWING
EED DIFFUSER

REED DIFFUSER PAZARI

Mintel'in yapmis oldugu bir arastirmaya gore
pandemidenbuyanaevkozmetigikategorisinde
3.000’den fazla yeni iirin piyasaya siiriildi.
Mintel GNPD (Kiiresel Yeni Uriinler Veritabani)
kayitlarina gore, son alt1 ayda piyasaya stiriilen
reed diffuser uriinlerinin %34.51 “botanik/
bitkisel”, yaklasik %3871 “etik/siirdiiriilebilir”,
yaklasik %131 “aromaterapi”, yaklasik %1.44
“koku notralize” ve yaklasik %8.52" “premium”
oldugu kesfedildi. Trendleri yakindan takip
Parkim Fragrance House parfiimorleri bu
kategorideki {iirtin portfoylinii gelistirmeye
devam ediyor.
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PARKIM FRAGRANCE
HOUSE SUGGESTIONS

FOR REED DIFFUSER
PARKIM FRAGRANCE
HOUSE' DAN REED DIFFUSER
ESANS ONERILERI

119838 WHITE PEACH &
JASMINE DPM

115910 WHITE JASMINE &
IRIS REED

116755 WINTER CHARM
123123 PARIS EVE REED

17
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NEW FINE FRAGRANCES

NEW FINE FRAGRANCES
Yeni Parfumler

Yeni Parfumler
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Portféoyde Hazir T YENI Cok Yakinda Pazardan Yenilik

Available for requests f‘::‘;‘; New . Will be available soon Suggestion Novelty
‘ Portféoyde Hazir Fs YENI Cok Yakinda Pazardan Yenilik

1. Amouage -Royal Tobacco 2. Prada - Prada Paradoxe 3. Maison Margiela - Under The Lemon Tree 1. Nest - Indian Jasmine 2. Nest - Indian Jasmine 3. Emporio Armani - Stronger with You Oud
4. Amouage - Attar Series 4. Lancome - Idole Aura 5. Paco Rabanne - Fome 6. Penhaligons - Babylon
7. Penhaligons - Constantinople

18 19
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NEW FINE FRAGRANCES
Yeni Parfumler
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Suggestion Novelty

Will be available soon
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Available for requests
1. Paco Rabanne - One Million Elixir 2. Sol De Janeiro - Body Mist Series 3. Orto Parisi Series
4. Roja - Elysium 5. Victoria's Secret - HIM 6. Zoologist - Civet

LIST LISTE

ORIGINAL PRODUCTS
Orjinal UrUnler

1. Aceology - Multi-Vitamin Brightening Biodegradable Mask 2. Benefit - They're Reall Magnet Maskara
3. Starface - Clear as Day SPF 46 4. Cooling Body Balm B&B Works - Lavender Woods

5. B&B Works - Cooling Body Balm Eucalyptus Mint 6. Hada Labo Tokyo - Anti-Aging Super Hydrator
Lotion Face Cream 7. Lumify - Eye Drops
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ORIGINAL PRODUCTS
Orjinal Urunler

1
2
3

AIR UP:
FLAVOUR JUST BY SCENT
Air Up is a new technology that makes your water tas
like flavored water without adding anything. Thanks to # J

4 5 6 capsule you will add to your bottle, your brain will think ti

you are drinking flavored water without sugar and chemicc
only with the power of the scent in the capsule. This prodt = '*
which encourages drinking water, once again proved

power of scent.

AIR UP:
SADECE KOKU ILE TAT DENEYIMI

Air Up, hi¢cbir sey eklemeden suyunuzun aromali

su tadinda olmasini saglayan yeni bir teknoloji.

Sisenize ekleyecediniz kapsul sayesinde seker e

Kimyasal maddeler olmadan sadece kapsU ek

1. Rose Inc - Skin Enhance Luminous Tinted Serum 2. Sally Hansen - Good Kind Pure Plaont Base kokunun gucu ile beyniniz aromall su ictig: iz
3. Anti Ager RoC - Deep Wrinkle Retinol Patches 4. Palmolive Up - Rose Petal & Black Tea Shower Gel dusUnecek. Su icmeye tesvik eden bu Grd
5. Palmolive Up - Eucalyptus & Apple Shower Gel 6. Palmolive Up - Citrus & Peach Shower Gel kokunun gucunu bir kez daha kanitlamis oldu.
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NEW FOOD PRODUCTS

FROM THE WORLD - DRINK ENCHANCERS
Dunyadan Yeni Gida Urunleri-
Drink Enchancers

10 1

12

1. Bareorganics - Superfood Water Enhancer Beauty 2. Bareorganics - Superfood Water Enhancer
Metabolism 3. Bareorganics - Superfood Water Enhancer Sleep 4. Crush - Liquid Water Enhancer
Pineapple, Grape, Orange, Strawberry 5. Crystal Light - Sparkling Water Enhancer Grapefruit 6.
Crystal Light - Water Enhancer Blueberry Raspberry 7. Crystal Light - Water Enhancer Strawberry
Lemonade 8. Crystal Light - Water Enhancer Strawberry Lime 9. Stur - Love Water Naturally Liquid
Water Enhancer 10. Sunkist - Liquid Water Enhancer Blueberry Lemonade 11. Sunkist - Liquid Water
Enhancer Tangerine Passion Fruit 12. SweetlLeaf - Water Drops
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NEW FOOD PRODUCTS
FROM THE WORLD
DUnyadan Yeni Gida Urunleri
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1. Fanta - Dragon Fruit Zero Sugar 2. Flow - Vitamin Spring Water Elderberry 3. Flow -Vitamin Spring Water
Cherry 4. La Croix - Cherry Blossom Sparkling Water 5. Osena - Spiked Coconut Water Exotic Pineapple,
Ripe Mango, Divine Guava, Lush Dragon Fruit 6. Jamu - Wild Water Sparkling Raspberry, Lemon, Blood

Orange For Kids 7. KeVita - Sparkling Probiotic Blackberry Lemonade 8. KeVita - Sparkling Probiotic
Classic Lemonade 9. KeVita - Sparkling Probiotic Peach Lemonade
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NEW FOOD PRODUCTS
FROM THE WORLD
DUnyadan Yeni Gida UrUnleri

1. Skinny Dipped - Almond Lemon Bliss 2. YumEarth - Ultimate Organic Elderberry, Anti-Oxidant Lollipops
3. Fruitella - Fruit Stack Ice Lollies 4. Jooliettes Dark - Chocolate Date Nibbles Sea Salt, Blood Orange,
Matcha 5. The-Fruit-Factory-Fruit-Twists 6. Gatsby Sea Salt Extra Dark Chocolate 7. Britannia Good Day
Harmony
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STAR CONTENT OF SUN PRODUCTS:

AKOWELL SUN

GUNES URUNLERININ YILDIZ ICERIGI:
AKOWELL SUN

INCI name: Propanediol, Aqua Water), Althaea Officinalis Root Extract

Equisetum Arvense Leaf Extract

AKOWELL SUN is a 100% natural origin active designed
to prevent damage from UV rays. AKOWELL SUN,
which protects the Hyaluronic Acid structure against
deterioration, thus preserves deep skin moisture. It
strengthens the skin barrier and provides protection
against redness. The recommended dose is between 1-2%
and is frequently used in pre-sun products, sun products,

after-sun products, daily care and night creams.

AKOWELL SUN, UV iginlarinin hasarlarini 6nlemek
icin tasarlanmis %100 dogal kokenli bir aktiftir.
Hyaluronik Asit yapisini bozulmaya karsi koruyan
AKOWELL SUN, bdylece derin cilt nemini korur. Cilt
bariyerini giiclendirerek kizarikliga karsi koruma
saglar. Onerilen doz %1-2 arahginda olup giines éncesi
uriinler, giines iirtinleri, giineg sonrasi irtinler, giinliitk

bakim ve gece kremlerinde siklikla kullanilmaktadir.

/r qf Feerrpidve-




LIST LISTE

AGAINST BAD ODOR CAUSED BY
PERSPIRATION: AKOWELL FRESH

TERLEME ILE OLUSAN KOTU KOKUYA KARSI:
AKOWELL FRESH

INCI name: Propanediol, Aqua Water), Commiphora Myrrha Resin Extract
Usnea barbata (Lichen) Extract

Akot (g

r

EXCLUSIVELY DISTRUBUTED
BY PARKIM CHEMICALS

AKOWELL FRESH, which is designed to reduce the Terlerken olusan bakteriyel kétii kokuyu azaltmak
bacterial malodor caused by sweating, is effective in  icin tasarlanan AKOWELL FRESH uygulamadan sonra
reducing the smell of sweat on the armpits and feetupto 24 saate kadar koltuk alt1 ve ayaklardaki ter kokusunu
24 hours after the application. azaltmada etkilidir.

The recommended dosage is 2% and it is frequently used ~ Onerilen kullanim dozu %2 olup deodorant
in deodorant products, facial products and dandruff trinleri basta olmak tizere yliz triinleri ve kepek

shampoos. sampuanlarinda siklikla kullanilmaktadir.
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TRENDS FOR EXOTIC FRUITS
AND FLOWERS
EGZOTIK ESINTILI MEYVE VE CICEK
TRENDLERI

ROSE DAMASCENA
ROSE DAMASCENA

2022 FALL / 2023 WINTER
2022 SONBAHAR / 2023 KIS

ARE YOU READY TO DISCOVER TRENDS FOR
THE FRAGRANCES EGZOTIC FRUITS AND
FLOWERS AND ROSE DAMASCENA WITH

PARKIM GROUP? WHAT ARE THE FEATURED

TRENDS?

PARKIM GROUP ILE EGZOTIK ESINTILI MEYVE
VE CICEK KOKULARININ VE ROSE DAMASCENA
TRENDLERINI KESFETMEYE HAZIR MISINIZ? ONE
CIKAN TRENDLER NELER?
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© KiSISELLESTIRILEBILIR KATI

CUSTOMIZABLE
SOLID PERFUMES
FROM MADE BY ME!

MADE BY ME'DEN

PARFUMLER

Made By Me launches with a concept that combines perfume innovation
with major trends. Created by Nathalie Duran, the brand offers colorful
palettes of five highly concentrated solid perfumes that anyone can mix
at will. The new Made By Me brand concept stands out especially with the
personalization of the perfume, and practicality, while bringing together a
few of the main trends such as solid formulas and eco-design.

Made By Me, parfim inovasyonu ile baslica trendleri bir araya getiren bir

konseptle piyasaya cikiyor. Nathalie Duran tarafindan yaratilan marka, bes
adet yuksek konsantrasyonlu kati parfUmden olusan ve herkesin istedigi
gibi karistirabildigi renkli paletler sunuyor. Yeni Made By Me marka konsepti,
ozellikle parfumun Kisisellestirilmesi ve pratikligi ile 6ne ¢ikarken, kati
formuller, eko-tasarim gibi belli basl trendlerin birkagini bir araya getiriyor.
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THE TREND OF THE YEAR IN
PERSONAL CARE; EXOTIC
FRUITS AND FLOWERS

KISISEL BAKIMDA YILIN TRENDI; EGZOTIK
ESINTILI MEYVELER VE CICEKLER

As the personal care category continues to grow every day, this year’s
prominent ingredients are exotic flowers and fruits. Our Parkim Fragrance and
Parkim Chemicals brands have joined forces to create a personal care series
where you can pamper yourself with exotic flowers and fruits.

Kisisel bakim kategorisi her gun buyumeye devam ederken, bu senenin one
cikan icerikleri egzotik cicekler ve meyveler oluyor. Parkim Fragrance ve Parkim
Chemicals markalarimiz guclerini birlestirerek egzotik cicekler ve meyvelerle
kendinizi simartacaginiz bir Kisisel bakim serisi hazirladi.

iTH

{ _ il \-;‘.‘I'.

.i “ L#?;“‘-'v .

PALM & BAMBOO PALM & BAMBOO

PALM & BAMBOO, which will take you on a cruiseonan  Sizleri egzotik bir adada gezintiye ¢ikaracak PALM &
exoticisland, brings the tropical breeze to your personal ~ BAMBOO, tropikal esintiyi kisisel bakim rutininize
care routine. tastyor.

Recommendation from Parkim Chemicals: Bamboo  Parkim Chemicals’dan dneri: Bambu Ekstraktt
Extract
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Bamboo extract is one of the strongest natural sources
of silica. Silica, which has many benefits for the skin
and body, also seems to play a role in the synthesis of
keratin, an important component of your hair and nails.

MURUMURU
Produced from the seeds of a palm tree native to the
Amazon Forest, Murumuru is one of the trending
ingredients of the year. In addition to its benefits, it
gives us the warm, tropical and creamy air of summer
with its scent.

Recommendation from Parkim Chemicals: Murumuru
oil

Murumuru oil, which has an important place in hair
and skin care, draws attention with its naturalness and
effects. Soothing sensitive or irritated skin, murumuru
oil is also rich in fatty acids that can help strengthen
your skin’s moisture barrier. In addition to its benefits
for the skin, it is a unique ingredient to protect and
moisturize your hair against breakage.

JABOTICABA GRAPE
A care experience is waiting for you where you will feel
the cool breeze of the vineyards and pamper yourself.

. wra = =T 1 i

Recommendation from Parkim Chemicals: Grape Seed
oil

Known to help clear up acne and pimples, grape seed
oil balances moisture by nourishing the skin. While
supporting the tightening of the skin, it protects the
skin against the sun and other environmental factors.
It strengthens the scalp, reduces hair loss, provides
moisture and relieves dandruff and itching.
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Bambu ekstrakti, en giiclii dogal silika kaynaklarindan
biridir. Cilt ve viicut i¢in birgok faydasi olan Silika aynm
zamanda sac¢inizin ve tirnaklarinizin 6nemli bir bileseni
olan keratin sentezinde de rol oynuyor gibi goriiniiyor.

MURUMURU

Amazon Ormanlar'na o6zgii bir palmiye agacinin
tohumlarindan cikarilarak elde edilen Murumuru
yilin trend iceriklerinden biri. Faydalarinin yaninda
kokusu ile bizlere yazin sicak, tropik ve kremsi havasini
yasatiyor.

Parkim Chemicals’dan éneri: Murumuru Yagt

Sac ve cilt bakiminda 6nemli bir yer tutan murumuru
yagl, hem dogallig1 hem de etkileriyle dikkat cekiyor.
Hassas veya tahris olmus ciltleri yatistiran murumuru
yagl, cildinizin nem bariyerini giiclendirmeye yardimei
olabilecek yag asitleri bakimindan da zengin. Cilde
faydalarinin yaninda Saclarimizi kirilmalara karsi
korumak ve nemlendirmek i¢in de essiz bir icerik.

JABOTICABA GRAPE

Uziim baglarinin serin esintisini hissedeceginiz kokusu
ile kendinizi simartacaginiz bir bakim deneyimi sizi
bekliyor.

Parkim Chemicals’dan éneri: Uziim Cekirdegi Yagt

Akne ve sivilcelerin giderilmesine yardimeci olmasi
ile bilinen tiziim cekirdegi yag, cildi besleyerek nem
oranini dengeliyor. Cildin sikilasmasina destek olurken,
cildi giines ve diger cevresel etkenlere karsi koruyor.
Sac derisini giiclendirerek dokiilmeleri azaltiyor, nem
kazandirarak kepek ve kagintinin giderilmesini sagliyor.

U P BATLEIDMGAJINIC E L
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THE ROSE SCENTED CITY OF TURKEY:
ISPARTA AND THE MAGNIFICENT

ROSE DAMASCENA
TURKIYE'NIN GUL KOKULU SEHRI ISPARTA
VE BUYULEYICI ROSE DAMASCENA

FROM 4 TONS OF ROSE PETALS
ONLY 1 KG OF ROSE OIL

4 TON GUL YAPRAGI'NDAN SADECE 1 KG GUL YAGI

Over centuries rose has been symbolizing Yizyillar boyunca gil, parfiimerinin en biiylk
love, passion and romance along with the fact bileseni olmasiyla birlikte agki, tutkuyu ve
that it's the greatest ingredient of perfumery. romantizmi simgelemektedir. Ozel statiisiiniin
Beyond its exclusive status, this amazing otesinde, bu muhtesem cicegin ve yaginin ashnda
flower and its precious oil has actually many kesfedilecek bircok sirr1 var.

secrets to discover.
Giil yaginin asagidaki faydalar: vardir

R il has the below benefit ..
0se o has the below benetts « Ozellikle diger aromaterapi yaglari ile birlikte agriy1

» Reduces pain especially combined with other azaltir, cerrahi agrilar1 hafifletir.

aromatheraphy oils it eases the surgical pains. . .
Py gleap « Stresi azaltir ve odaklanmay1 artirir (Doguma

- Decreases stress and increases focus (Its even yaklasan hastalara verilen giil yaginin stresi azaltip

interesting that rose oil given to patients who karin agrilarini gidermesi bile ilginctir)

are about to give birth to decrease stress and . . . .
. . . - Antibakteriyel ve antifungal 6zellikler tasima

relief for abdominal pains)

« Antidepresyonu desteklemek ve dopamin salinimini

« Carrying antibacterial and antifungal
artirmak

properties
*Asagidaki kismi kii¢iik bir kare gibi ayr1 bir kisimda

+ Supporting anti depression and driving .
yapabiliriz

dopamine release

34

UPDATED GUNCEL

IMPORTANT FACTS ABOUT ISPARTA AND TURKISH ROSE
ISPARTA VE TURK GULU HAKKINDA iLGINC BILGILER

| .' o _..-.:l

ko oo -‘.H s h i i T
. | i I.- : . . A . " L - o .
.-"'-;: — g s ot et el S e : ’ - b,
S "ilh'-“l { D 7 L 4 - 5 [da’ o o ) 1 F -Illhn"'-"I i { - |
S e "--.-"'n’ﬁ.'l‘ A . [ desirima | ol el Wl Foan 1
.-; = Proaft p TRt L e L )
i ii e 1 e i | TEIT S « i -
| s p :-."'":*_‘_*.' Ankara | e ] N e - S
_:_.' b . b - Fomibiale™  pygy e :' [ T M :
L7 e X J . J ' " Ly
.'.._ iy : L L T, Wi | 2 A A n.nl.-'.-m_;u.,l, e
( Mynay 4 et L F =t i v |
p |"F i Ui : Aiyon / 9 "l:""'q".;' w. e I'-. By - S -
i b | ey fF = ] .
- . i &y S bl L
[ A R T T R %
. LI . 1, Fpie | 1 L I - bty '}
t:“ r b I ry I_.. ! - Mk
[ Borter ! ! , [ o
T M A 3 - - - oo, M | _.___-‘_- L] oA
et n. iy I T |
IL'.I—-. | . (e S _.-'" . ..I!._.--\._ ;FE.'H-'-' -
" { Mo
I
« Rose oil is one of the most vibration - Giil yag1, 320 Mhz'yle diinyadaki en yogun titresime
consisting essential oils with carrying 320 sahip esansiyel yaglardan biridir.
Mhz.

- Dlinya'daki giil yag1 iiretiminin 50% den fazlasi
« More than 50% of the world rose oil Isparta'dan gelmektedir
manufacturing is from Isparta

« Isparta 1900’lu yillarinda basinda Osmanlrnin Giil
- Isparta in 1900’s became the hearth of rose yetistiriciliginin merkezi olmustur.
manufacturing of Ottoman Empire
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Olfactive Description; Floral, metalic, rose, waxy, green
Botanical Name: Rosa domascana

Origin: Isparta, Turkey

Olfactive Family: Floral

Olfaktif Aciklama; Cicek, metalik, gul, mumsu, yesil
Botanik Adi: Rosa damascena

Mensei: Isparta, Turkiye

Olfaktif Aile: Cicek

For more technical information contact us through marketing@parkimgroup.com.

Daha fazla teknik bilgi icin: marketing@parkimgroup.com
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INSPIRATION
OF FALL AND
WINTER

SONBAHAR VE
KISIN ILHAMI
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2022-2023
SONBAHAR/KIS

2022 FALL / 2023 WINTER

MERCEK

FOCUS

While the global repercussions of events around the

world are brutal and sudden, with uncertainties and

emotional overload that will continue until 2023, a

period of optimism is finally beginning where normality
is redefined.

Emphasis on “green” and nature combines with science
for greater sustainability and simplicity. Personalization
is accelerating and the explosion of global wellbeing
treatments continues. Finally, creativity and self-
expression return for positive renewal. 2022 trends
say no to greenwash antics. Beauty products made
using sustainable packaging with only plant or natural
ingredients are gathered under the “Green Beauty”
movement. Even if some brands do not comply with
this definition of green beauty, the use of this concept
is called “greenwashing”. Consumers no longer want
these marketing gimmicks and want more scientifically
backed facts and transparency when it comes to healthy
beauty.

The connection between healthy living and organic and
comfortable materials is strengthened and reflected
in decoration designs. Materials such as wool, cotton,
clay, velvet and ceramics are among the most preferred
to create a perfect organic environment... 2023 trends
offer perspectives and product diversity that allow
personalization in decoration. You can create your own
decoration story with striking patterns, wide color scale
and modern forms that make a difference!

In a nutshell, this will be the era for consumers of brands
and products that have a strong connection to health,
safety, immunity, therapeutics and general well-being!

Tiim Diinya ‘da olaylarin kiiresel yansimalar1 acimasiz

ve ani olurken, belirsizlikler ve 2023’e kadar devam

edecek duygusal agir1 yiiklenmeyle birlikte, normalligin

yeniden tanimlandigi bir iyimserlik donemi nihayet
bashiyor.

“Yesil” ve doga vurgusu daha fazla siirdiiriilebilirlik ve
basitlik i¢in bilimle birlesiyor, kisisellestirme hizlaniyor,
kiiresel refah tedavilerinin patlamasi devam ediyor ve
son olarak, yaraticilik ve kendini ifade etme olumlu bir
yenilenme i¢in geri doniiyor. 2022 trendleri yesil yikama
maskaraliklarina hayir diyor!. Sadece bitki veya dogal
icerik malzemeleriyle siirdiirebilir ambalaj kullanilarak
yapilan giizellik trtnleri “Yesil Giizellik” hareketi
altinda toplaniyor. Baz1 markalar iirtinlerindeki tiim
icerik maddeleri bu yesil giizellik tanimina uymasa bile
bu kavrami kullanmasina “yesil yikama (greenwashing)
deniyor. Tiiketiciler artitk bu pazarlama hilelerini
istemiyor ve saghkl giizellik s6z konusu oldugunda
daha bilimsel destekli gercekler ve saydamlik istiyorlar.

Sagliklh yasam ile organik ve rahat malzemeler
arasindaki baglanti gliclenerek dekorasyon
tasarimlarina da yansiyor. Yiin, pamuk, kil, kadife ve
seramik gibi malzemeler, kusursuz bir organik ortam
yaratmak icin en sik tercih edilenlerden...2023 trendleri
dekorasyonda kisisellestirmeye imkan taniyan bakis
acilar1ve tirlin cesitliligi sunuyor. Carpici desenler, genis
renk skalasi ve fark yaratan modern formlarla kendi
dekorasyon hikayenizi yaratabilirsiniz!

Ozetle bu donem tiiketiciler icin saglik, giivenlik,
bagisiklik, terapotikler ve genel zindelik ile giiclii bir
baglantiya sahip markalar ve tiriinlerin dénemi olacak!
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THE SEASON | SEZON

OZETLE BU DONEM TUKETICILER
ICIN SAGLIK, GUVENLIK, BAGISIKLIK,
TERAPOTIKLER VE GENEL ZINDELIK ILE
GUCLU BIR BAGLANTIYA SAHIP MARKALAR
VE URUNLERIN DONEMI OLACAK!

IN A NUTSHELL, THIS WILL BE THE ERA FOR
CONSUMERS OF BRANDS AND PRODUCTS
THAT HAVE A STRONG CONNECTION TO
HEALTH, SAFETY, IMMUNITY, THERAPEUTICS
AND GENERAL WELL-BEING!




SECTOR SPECIFIC

SEKTOREL

BEAUTY WORLD MIDDLE EAST 2022

PARKIM GROUP EXHIBITION
CALENDAR IN 2022-2023
PARKIM GROUP FUAR TAKVIMI

KATILDIGIMIZ VE KATILACAGIMIZ
FUARLARDAN DERLEDiIGiMiz BU BOLUMDEN
BiZi TAKIP EDEBILIRSINiZ!

YOU CAN FOLLOW US ON THIS SECTION THAT
WE COMPILE FROM FAIRS WE PARTICIPATED
AND WILL PARTICIPATE!
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FOLLOW PARKIM GROUP EXHIBITIONS E {
DISCOVER INNOVATIONS! 3 i
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WITH ALL OUR SINCERITY
TO WELCOME YOU!

SIZLERI HEYECANLA BEKLIYORUZ!
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PARKIM FLAVORS - ICE CREAM
PARKIM FLAVORS - DONDURMA

PARKIM FRAGRANCE HOUSE
ELECTRIC DIFFUSER SCENTS

PARKIM FRAGRANCE HOUSE
ELEKTRIKLI DIFUZOR KOKULARI

PARKIM GROUP HAKKINDAKI
YENILIKLERDEN HABERDAR OLMAK ISTER
MISINizZz? SIRKETIMIZ HAKKINDAKI
YENILIKLERI BURADA BULABILIRSINizZ...

WOULD YOU LIKE TO BE INFORMED
ABOUT NEWS AT PARKIM GROUP? HERE,
YOU CAN FIND MORE ABOUT US...
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YSL’'S NEW FRAGRANCE HEADSET WILL HELP YOU
FIND YOUR PERFECT SCENT!

YSL’NIN YENI KOKU KULAKLIGI MUKEMMEL KOKUNUZU
BULMANIZA YARDIMCI OLACAK!

The neurotech device analyses your emotional response to different scents,
offering personalised fragrance advice. The new device, a multi-sensor headset
that can measure brain activity, was invented by the neurotech leader Emotiv

in partnership with L'Oréal’s Technology Incubator and the luxury brand Yves
Saint Laurent, whose beauty sector is owned by L'Oréal Group.

Noroteknoloji cihazi, farkli kokulara karsi duygusal tepkinizi analiz ederek
Kisisellestirilmis koku onerileri sunuyor. Beyin aktivitesini dl¢cebilen ¢cok sensoérlu
bir kulaklik olan yeni cihaz, néroteknoloiji lideri Emotiv tarafindan L'Oréal’in
Teknoloji Inkubatéri ve guzellik sektériunun L'Oréal Group’a ait oldugu ltks
markasi Yves Saint Laurent ile ortaklasa icat edildi.
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MORE ABOUT ICE CREAM...
DONDURMA HAKKINDA BILMEDIKLERIMIZ..
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NEW FLAVOR

TASTES
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YEPYENI DONDURMA AROMALARI

WHAT IS ICE CREAM?

Ice cream is a product obtained by mixing the
milk and its derivatives, sweeteners, stabilizer-
emulsifiers, flavor and colorings in a special
equipment called freezer by giving air. It is called
innocentdessert duetoitslowcalorie,isconsumed
almost every season, but maintains its popularity
more in the summer months. In addition to being
a source of calcium and vitamins, it has a high
protein quality.

History of ice cream:

Some sources write that ice cream first appeared
in Ancient China 3000 years ago. The Chinese
made the firstice cream by mixing fruit, honey and
wine with the snow collected from the mountains.

In the Ottoman Empire, towards the end of the
17th century, we started to see ice cream in the
palace kitchens.

DONDURMA NEDiR?

Dondurma genel olarak siit ve iiriinleri, tatlandiricilar,
stabilizer-emiilsifiyerler,aromaverenkmaddelerinden
olusan karisima hava verilerek dondurucu (freezer)
denilen 6zel ekipmanlarda islenmesiyle elde edilen bir
irtindiir. Diisiik kalorili olmasi nedeni ile masum tath
olarak adlandirilan dondurma, giiniimiizde hemen
her mevsim tiiketilmekle beraber popiilaritesini
yaz aylarinda daha cok korumaktadir. Kalsiyum ve
vitamin kaynagi olmasinin yanisira yiiksek bir protein
kalitesine sahiptir.

Dondurmanin tarihgesi:

Bazi kaynaklar dondurmanin ilk kez giintimiizden
3000 yil 6nce Antik Cin’de ortaya ciktigini yaziyor.
Daglardan toplanan kar ile meyve, bal ve sarabi
karistirarak Cinliler ilk dondurmay1 yapmaislar.

Osmanlrda ise 17. ylizyilin sonuna dogru dondurmay1
saray mutfaklarinda gormeye baslhiyoruz.
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We see snow halvah, which is called karlamag in
Anatolia, as a kind of early period ice cream.

Ice cream today:

The increase in the human population and the
change in consumption habits have brought about
the development in the food industry as well as
in many other fields. Ice cream has also taken its
share from this development.

Industrialization has also led to the emergence of
different quests instead of increasingly depleted
resources, and the use of raw materials with
similar effects has become increasingly common
instead of traditional raw materials used in ice
cream.

Oneofthemisflavors, which areusedin many areas
in the food industry. The gradual development
of the flavor industry has led to an increase in
the product variety, and consumers have had
the chance to test the flavors of many foods they
consume in daily life in different products.

As Parkim group, we develop flavors for the sweet
and beverage industry including the ice cream,
By following consumer trends, we offer our
customers ideas, concepts and contribute to the
production of innovative products.

With the rapid increase in competition in the food
industry in recent years, companies have been
increasing their R&D investments and focusing
more to developing new products. At this point,
Parkim R&D center plays an important role. With
the appreciation of the flavors we have developed
and the growth of our flavor archive, we provide
first-hand support to our food producers by
finding/developing the desired flavors. In addition
to the most consumed ones like fruity flavors
, vanilla, chocolate, cocoa, caramel, almond,
hazelnut, walnut, coconut, we also produce
new tastes like lychee, aronia (which has been
preferred in accordance with the “health” concept
in recent years) passion fruit,dragon fruit. We are
very happy to work together with our customers
for their projects and be with them along their
journey from R&D stage to the market shelf.

Anadolu’da karlamac¢ denilen kar helvasini bir nevi
erken donem dondurmasiolarak kabul etmek miimkiin
gibi goriiniiyor.

GUnimuzde dondurma :

insan niifusunun artigi, tiiketim aliskanliklarinin
degisimi cogu alanda oldugu gibi gida sanayiinde de
gelisimi beraberinde getirmistir. Dondurma da bu
gelisimden nasibini almigtir.

Sanayilesme beraberinde giderek tiikenen kaynaklarin
yerine farkli arayislarin ortaya cikmasina da
sebep olmus, dondurmada kullanilan geleneksel
hammaddelerin  yerine benzer etkiye sahip
hammaddelerin kullanimi da giderek yayginlasmistir.

Bunlardan biri de gida sanayiinde bircok alanda
kullanimi olan aromalardir. Aroma sanayiinin giderek
gelismesi iirtin  cesitliliginin  giderek artmasim
saglamis, tliketiciler giindelik hayatta tiikettikleri
bircok gidanin aromalarini farkh farkl tiriinlerde test
etme sansini yakalamiglardir.

Parkim group olarak gida sanayiinin bircok alaninda
oldugu gibi dondurma sanayisi icin kullanilabilecek
aromalar1 gelistiriyoruz. Tiiketici trendlerini takip
ederek miisterilerimize bu dogrultuda oOneriler
sunmakta ve inovatif wrlin {iretmelerine katki
saglamaktayiz.

Son yillarda gida sanayiinde rekabetin hizla artmasi
ile sirketler arge yatirimlarini artirmakta ve yeni
irtin gelistirme konusunda kiyasiya miicadele
icerisine girmektedirler. Tamda bu noktada Parkim
arge merkezi Onemli bir gorev iistlenmektedir.
Gelistirdigimiz aromalarin begenilmesi ve aroma
arsivimizin  giderek biiylimesi ile istenilen tatlar
bulunarak / gelistirilerek gida iireticilerimize ilk elden
destek saglanmaktadir. Ulkemizde en cok tiiketilen
meyve grubu aromalar yanisira, vanilya, cikolata,
kakao, karamel grubu, badem, findik, ceviz, hindistan
cevizi grubu, tropik ve kirmizi meyveler grubu ve
son yillarda “saglik” konseptine de uygun olarak
tercih edilen lici, aronya, cerkifelek, ejder meyvesi
gibi aromalar1 miisterilerimizin projelerinde birlikte
calismaktan ve arge asamasindan markete kadar olan
yolculuklarinda onlarla birlikte yol almaktan biyiik
mutluluk duyuyoruz

FROM US BIZDEN
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Parkim Fragrance House
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SHARJAH

NEW OFFICE OF PARKIM

FRAGRANCE HOUSE

Q Co2-17 2nd Floor Wing C |
Sharjah Research Technology and Innovation Park
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THE TREND WAY TO CHANGE
THE ENVIRONMENTAL ENERGY:

ELECTRIC DIFFUSERS

ORTAM ENERJISINI DEGISTIRMENIN EN
TREND YOLU: ELEKTRIKLI DIFUZORLER

Experts focus on the importance of scenting our
homes, where scent will drive mood or energy
levels. Especially with the development of the
Wellness trend, we are looking for ways to heal
ourselves with fragrance. Recently it seems
that by far the most popular and effective way
to achieve this is to use electric diffusers. While
their stylish designs add a sophisticated touch to
their interiors, they completely change the energy
of the environments with their radiating power.

Uzmanlar, kokunun ruh halini veya enerji
seviyelerini yonlendirecegi evlerimizi
kokulandirmanin énemine odaklaniyor. Ozellikle
Wellness trendinin gelismesiyle birlikte, koku ile
kendimizi sifalandirmanin yollarini ariyoruz. Son
zamanlarda goriiliiyor ki bunu basarmanin agik
ara en popiiler ve etkili yolu, elektrikli difiizorleri
kullanmak. Sik tasarimlari, i¢c mekanlarina
sofistike bir dokunus katarken yayilim giicleri ile
ortamlarin enerjisini tamamaiyla degistiriyor.

-
i

Air Wick Diptyque Rituals Perfume Stoneglow
Essential Mist Paris’ Home Genie 2.0 Modern Classics
Diffuser Electric Diffuser Wireless Diffuser Perfume Mist Diffuser

B

The Atomiser The White Company
Pure Essential Oil Textured Ceramic Electronic
Ceramic Diffuser Diffuser
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ARKIM GROUP

General Chemicals
Genel Kimyasallar

Cosmelics and Indusirial Chemicals
Kozmelik ve Endisiriyel

Paint and Coatings Chemicals
Boya ve Yam Kimyasallar

FROM US BIZDEN

lﬁ. .
b 2parkim
chemicals

Speciality Chemicals

AAAAAAAAAAA
PARKIM GROUP

COMPANY PROFILE | BUSINESS ACTIVITIES | BUSINESS FOCUS

The below listed firms are distributed.
Temsilciliklerini yaptigimiz firmalarin listesi asagidadir.

. tal
wilmar ~ TEXTRO N FUME §-Bheegllcgls

Akot (g f:-"::/; @ OLEO
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ILETISIM CONTACT US ILETISIM CONTACT US

ve Depo/Application Laboratory and
Warehouse:

Hadimkoy Hastane Mahallesi, Edirne
Istanbul Demiryolu Caddesi, No:51
Arnavutkéy, Istanbul / TURKEY

"""v

-

Hadimkoy Aplikasyon Laboratuvar: ’r

Fabrika ve Ar-Ge Merkezi/ Factory
and R&D Centre:

Gebkim Gebze Kimya Ihtisas
Organize Sanayi Bolgesi Atatiirk )
Bulvari No: 14 Demirciler Koyti,

prd

~ 4 Ana Merkez/Head Office: Merkez Dilovasi, Kocaeli/ TURKEY ’’
. Mektep Sok. No:10 Levent, ~
istanbul / TURKEY -

: Gaziantep Ofis/Office:
4 By Miicahitler Mahallesi, 52009
Caddesi, No:28-60 Sehitkamil,

izmir Ofis/Office: Gaziantep / TURKEY

Emlakbank Konutlari, Akcay Caddesi,

. Gaziantep Depo/Warehouse:
- W 356-9 Gaziemir, Izmir / TURKEY

Bagpinar OSB Mahallesi

] - 5.0rganize Sanayi Bolgesi g\
Lri) e Laboratuvari 83557 cad No:11 Sehitkamil, / "A’"
aboratory Gaziantep / TURKEY ’

ideEge Teknoloji Gelistirme Bolgesi
Erzene, Ege Unv. No:172 Teknopark
Inci Binas1 Ofis No: 104 Bornova,
izmir / TURKEY [ Dubai Ofis/Office:

Co2-17 2nd Floor Wing C
Sharjah Research Technology

and Innovation Park

ILETiSIM / CONTACT US

Ry +9021233938 00

< contact@parkimgroup.com

iR ©) ff / ParkimGroup
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VANILYANIN OLAGANUSTU TAT VE KOKUSU
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